
 

Ramsey County Trusted Messengers Recycling Research Summary and Analysis 
 
This is an overview analysis of a survey developed and disseminated by NewPublica on behalf 
of Ramsey County to better understand our community’s, and specifically BIPOC community’s 
recycling habits. This survey was produced in house, and translated into multiple languages. 
(English, Spanish, Hmong, Somali.) The survey was disseminated mainly via Facebook groups. 
This included the LOCUS Twin Cities BIPOC Facebook group, as well as various neighborhood 
Facebook groups in Ramsey County. This resulted in over 250 survey responses at this point, 
and counting. This summary will overview the results, key takeaways, and recommendations 
going forward. 
 
Demographics 
This survey collected optional demographic information to gain a better understanding of those 
responding. The first consisted of Age. 

 
Most respondents who completed this survey were between 26-35. (52.9%) This indicated most 
respondents were older Gen Z, and then Millennials. A significant portion were between 36-45 
(mainly Gen X) with the rest consisting of about 9.6%. This indicates most taking the survey are 
of working age, likely living on their own or with roommates or partners in rented spaces or 
houses.  
 
For demographics, two open form questions allowed respondents to share more about their 
ethnic identity and languages spoken at home if they wished to. Some respondents mentioned 
for ethnicity they were American, Chinese, MENA, White, Hmong, Mexican. For languages 
spoken at home, English was first at 98.5%. Spanish and Chinese were both second after 
English at 11.2% and 8.1%. See more detail below.  



 

 
 

Recycling Questions 
​
An important part of the survey focused on recycling  habits and attitudes. The following 
analysis will attempt to paint a picture of how our communities approach recycling in their 
households. The first question was the most simple, asking respondents how regularly they 
recycle on a scale from 1-5.  

 
As we can see from these results, a significant amount of respondents claim to recycle at least 
half of the time. Under 30% of respondents recycle only occasionally to never. This means that 
there is at least a somewhat significant level of commitment to recycling in these communities, 
although the reality of how, is still unknown.  
 



 

The next question asked respondents why they recycle, if they choose to do so. The survey 

allowed respondents to select as many reasons as they wished. 
 
As we can see, almost 80% of people who recycle do it for at least environmental reasons, 
which seems to be the most effective tool in promoting recycling. Other significant responses 
include saving money, because it is recommended, and a number of ‘bandwagon’ motivators 
prompting people to follow others' lead. 
 
For those who do not recycle, or do at a lesser degree, the reasons for their lack thereof are 
below. 

 
The largest responses were focused on the practice being either too time consuming, too 
complicated, or too confusing. This indicates a severe lack of education and knowledge about 
how to recycle effectively being the strongest demotivator. What this tells us is that further 



 

education on how to recycle could make a big difference in getting those who don’t already 
engage in the practice to begin recycling. The next questions focus on figuring out what 
knowledge people are lacking about recycling, and the best ways to get them that information. 

 
To figure out where people are seeing information on recycling currently, we asked where they 
may have received information in the past. Social media advertisement appeared to be the most 
significant source, with mail and TV following. A small percentage (6.6%) appeared to have 
never received information on recycling previously.  

 
We next wanted to understand if this information had been effective previously. Overwhelmingly, 
it made people more likely to recycle. However, about 10% of respondents claimed they were 
less likely after receiving the information . 



 

 
We asked people what may make it easier for them to recycle better. Most respondents said 
that information online or in the mail would help. Information tables and a hotline were less 
helpful. 

 
Most people also responded that information received in the past had been helpful in teaching 
them about best recycling practices, however we wanted to know directly what people were still 
missing in their recycling knowledge in order to better prepare informational materials in the 
future.  



 

 
The largest response to what kind of information would make someone more likely to recycle 
was information about how to do it properly, indicating the biggest demotivator was a lack of 
knowledge or understanding of the process. Other significant answers included information 
about recycling’s environmental impact, and community impact.  

 
In terms of knowing what is recyclable, and how to sort recyclable materials, people were more 
unsure. 64% were only somewhat knowledgeable of how to effectively recycle. Just over a 
quarter felt confident in their knowledge. This indicates information provided may need to focus 
on process, sorting, and materials in order to help people learn the basics, and to prevent 
recycling contamination.  



 

 
When asked how well their city educated residents on recycling already, the responses were 
somewhat mixed. They skewed towards positive responses, but still reflected a significant 
amount of negative responses.  
 
The next series of questions asked people about knowing where to recycle things such as lawn 
debris, HHW, and other ‘weird’ recyclables.   

 



 

 

 
The responses indicate that knowledge of where to recycle organic materials had the most 
understanding, with electronics being the least. Household hazardous waste was in the middle. 
However, there was still a significant amount of negative responses across all three categories, 
indicating that more information on recycling these types of materials could be highly beneficial.  



 

 

 
When asked how much respondents believe their community values recycling, the view was a 
bit mixed, and could be elevated so more respondents feel they could respond ‘very much’. A 
follow up question asked respondents why they responded how they did on the previous 
question. Respondents were able to answer freely, and some significant responses included: 

●​ There is not a strong awareness of recycling 
●​ Everyone’s habits are different 
●​ Environmental reasons 
●​ Information is blocked, and there is no one to guide 
●​ Better than in previous years 
●​ Respond to national policies 
●​ Because my neighbors suggested I recycle 
●​ We’re too busy 
●​ The city promotes it 

​
People were asked to share any other thoughts they may have at the end of the survey. 
Responses included: 

●​ The community should do more to promote recycling knowledge.  
●​ Establish community recycling days 
●​ Tax incentives and rewards for recycling 
●​ Simpler and easier recycling classification system 

 
Overall, this survey garnered a good amount of attention and a strong mix of respondents. 
Major takeaways include the reality that there is still significant apathy towards recycling, largely 
due to people’s lack of knowledge of the process and its complexities. People cited not having 
the time, information, or care to engage in better recycling habits. Respondents indicated that 
more information would help, and that people are interested in recycling more, and more 
effectively, but that a lack of understanding holds them back. Respondents also indicated that 



 

community value on recycling could be stronger, to promote more widespread engagement 
across communities.  


